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We’re iGB

e CONNECT. ENGAGE.

ource of INFLUENCE. CONVERT

Tell us about your challenges and
t. Aﬂd we we'll give youystrategies t%at deliver.

Connect
S u i-te Of Banner advertising on websites, retargeting, magazine
advertising, ICE event sponsorship, podcast sponsorship,
yo u r newsletter sponsorship, data dashboard sponsorship

Of your Engage
| Brand views, PR boosters, sponsored editorial, event
S- conference sponsorship, report sponsorship

SS to Inﬂgencg . |
nd from L e S,

DNVErsSIon, | R
orand R

Convert

Digital roundtables, private meeting rooms
at events, expo stands
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The Numbers

18.13%

Average newsletter
open rate

33,000+

active subscribers
across our five
regular newsletters

We also reach and
nurture those at entry
level, ensuring that we
become the most
trusted source of
igaming insight for the
next generation of
igaming leaders.

90%

is focused on igaming

44%

are director level or higher

02%

are decision makers

32%

are operators

Be where your
audience Is

Our audience is drawn from every area of the
industry — here’s how the top seven stack up.

Operators
Suppliers/vendors

Consultancies/agencies

Financial institutions/investors

Media/associations
B Affiliate programmes
Regulators

13.6%

Average newsletter
click-through rate
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The Numbers

sations

s award-winning
orial teams create
edible content,
drive the
ersations that

oe our industry.

means starting
lenge-based
ussions with our
ence in webinars
digital roundtables,
bringing solution
iders into those
ial discussions
en research is
g done and

al opinions are
g formed.

35.8K
followers
on social

\

Two-way comms

Our reports, podcasts
and weekly newsletters
are consistent voices of
authority in changing
times. And we're
extremely active on
Facebook, Instagram,
Twitter and LinkedIn —
so our audience can
engage with us their
way, whenever they
want, however they
want, on whatever
device they choose.

Premier event

Plus, we organise

ICE London, the world’s
leading innovation
showcase for the
gaming industry, which
welcomes 500+
suppliers and 40,000
attendees annually.

Benefit from
hard-hitting
engagement
across all our
social channels.

Social climbing

+10%

YoY fanbase growth

+19%
YoY social reach
growth

+120%

YoY engagement
growth

“Our partnership with iGB goes
back a decade. They have a very
professional team, highly skilled
writers, and they are eager to
support us with our marketing
efforts with suitable and high-
impact activities. We are glad to be
working together on several
campaigns, ranging from new
launches, ongoing branding,
performance and everything

in between.”

EveryMatrix




Sector Leadership

The authority
we bring

Setting the agenda

Every aspect of our operation is designed
to help igaming companies grow. And we've

Our original influencers
are at your service:

Incisive
reporting

Our editors have
decades of collective
experience and an
unrivalled network of
award-winning expert
contributors.

been doing exactly that for 20 years.

Which is why we are the online gambling
Industry’s most trusted source of igaming
Insight and the go-to media brand for the
igaming industry.

Industry
influence

Qur parent company,
Clarion Gaming, is the
champion of the
igaming and gambling
industry — and
organiser of (among
many others) ICE
London, the biggest

event in global gaming.

Working in
partnership

Our forward-thinking,
dynamic commercial
teams are committed
to every client. We use
our peerless audience
insight, editorial skills
and industry influence
to build partnerships
that deliver real,
measurable value.

Looking to
the future

While we're proud of
what we've achieved,
our vision for and
investment in digital is
providing a platform for
the next 20 years. Join
us ON our journey.

Michael Caselli
Chairman of Clarion Gaming,
industry leader since 1996

Alex Pratt
Clarion Gaming MD,
industry leader since 2004

Ewa Bakun

Director of Industry Insight
and Engagement,

18 years of industry experience

Robin Harrison-Millan
Head of B2B content,
12 years of industry experience

Stephen Carter
Head of Affiliate content,
15 years of industry experience

lan Larcombe
Sales Director,
16 years of industry experience
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Winning Strategies

Web Banners

Brand interaction
on a daily basis

Get in front of your
audience every day on
the industry’s leading
news and insight
channels. The iGB
website has 842,586
users a year and 1.8m
page views.

e Connect

Data Dashboards

Associate your
brand with
actionable insight

Your customers
want to make more
informed decisions
about regulated and
emerging markets.
Our data dashboards
have all the insight
they need.

e Educate ¢ Influence

Webinars

Reach over 27,000
registrants in 2023

Engage your target
audience on a specific
subject matter,
including online
casino, sports betting,
payments, reg tech,
emerging markets
and regulation.

® Educate ® Influence

e Convert

Brand Views

The power of the
written word

Engage, educate and
influence your key
audience. Our expert
commercial content
team will guide you
every step of the way.

e Connect

e Educate ¢ Influence

Video Interviews

Work with our
content team at
major events

Educate your audience
through our C-level
and talking-head-style
video interviews.

e Connect

e Educate ¢ Influence

N

Newsletters

Consistently
engage specific
communities

Target a weekly and
daily audience of
industry execs within
any igaming vertical.

e Connect
e Educate ¢ Influence

Tech Demo Videos

The power of show
and tell

Educate and influence
your audience on an
alternative offering in
the market.

e Connect

e Educate ¢ Influence

Roundtables

Meet the decision
makers; have the
conversations
that matter

Debate and explore
key opportunities
within a sector or
market, with hand-
selected operators.

e Connect ® Educate
¢ [nfluence ® Convert

Reports &
Whitepapers

Position your brand
as a thought leader

Associate your brand
with industry-leading
insight designed to help
C-level execs analyse
market opportunities.

e Connect
e Educate ¢ Influence

Events
(iGB Live, ICE)

Connect, converse
and convert at the
world’s best gaming
industry events

30,000+ attendees
from 150+ countries
meet with 500+ of the
most forward-thinking
suppliers to discuss
and discover the latest
products and solutions.

e Connect
e Educate ¢ Influence
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Winning Ways

Enjoy the
journey

With peerless audience insight, unrivalled
editorial skills and unmatched industry influence,
ours is a customer journey with one vital
difference... Measurable results.

How we work with you

0 B 3 4

)Ser

proven
o solutions
\reness
sion.
\ner
g to editorial,
ebinars to
eeting rooms
, get your

ere you need

.

Secure your
returns

Whether it’s leads,
sales or revenue, we'll
deliver the results you
asked for.

3

Go again

Our account

managers will be
already looking for the
next opportunity to
make your brand shine.
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Quality Assurance

tiple
Sing
at best

ar data

ates

1 you to
ership

Reportin
vvit% integrity

IGB is committed to transparency and open access
to data. Here's a snapshot of the insight we'll share.

Comprehensive metrics

M Page views M New vs returning
visitors
M Engaged sessions
M Scroll depth
M Engagement rate
M Click-throughs
M Engaged time on

page

“l was surprised how involved the team
were when it came to our needs. All
requests have been met, each tiny question
answered. It’s more than a partnership, it’s
a friendship that is so important in
business-related contacts.”

Internet Vikings



iGB

Inspired engagement

CONNECT
ENGAGE
INFLUENCE
CONVERT




